


considered best practice in CATI studies. While this has been the case in the U.S., there is
comparatively lower landline coverage in the LAC region. Data from the AmericasBarometer show
that from 2004 to 2018/19, landline coverage in LAC households declined from 42 to 28%. In
contrast, mobile phone coverage increased from 33 to 90% in the same period.

A World Bank report® corroborates the high rate of mobile phone penetration found in the
AmericasBarometer. The report shows that as early as 2012, nearly 98% of the region's population
had access to mobile phones, and 84% of LAC households had a subscription with some type of
mobile service. A more recent report by the International Telecommunication Union (UTI) shows
that in 2018, mobile penetration reached 104% in Latin America, just below East and Central
Europe, where this metric reaches 154%, and Western Europe, where it reaches 129%. Afte



For the 2021 AmericasBarometer, LAPOP Lab collected data in 22 countries in the Americas, from
January to August 2021. All
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The mobile phone number is the final unit of selection. In other words, the survey is conducted
with any eligible individual who answers the call. Interviewers calling mobile phone numbers
screen informants who answer the call to determine their eligibility. The study excludes business-
only mobile phones."

LAPOP Lab instructed interviewers to call during business hours and on weekends, except when
the potential respondent requested an appointment outside that timeframe. Callbacks after
unsuccessful attempts were staggered over times of day and days of the week to maximize the
chance of contacting informants and to minimize nonresponse. If no one was available to answer
our call, we instructed interviewers to call back at least 4 times before a final disposition was made
for that number.

Mobile phone coverage and response rates vary across socio-demographic groups, introducing
survey errors that can potentially lead to biased estimations. To mitigate these sources of error,
LAPOP Lab used 2 *i10JTECJiF0 NOJsee" J1i210&Rt2 In this strategy, our team continuously monitors
both collected data and para-data with the goal of reducing bias in survey estimates without
significantly increasing the costs of the survey. More specifically, we pre-identify elements that
can affect costs and errors of survey estimates, monitor those elements during the initial data
collection stages, and adjust those elements while data collection is in progress. With the purpose
of balancing our samples to mirror the distributions of high-quality benchmarks, we screen out
individuals when necessary from overrepresented population group(s) during the final stages of
data collection. Our goal in this approach is to keep the weighting effect below 1.5.
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