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screen informants who answer the call to determine their eligibility. The study excludes business-
only mobile phones.11  

LAPOP Lab instructed interviewers to call during business hours and on weekends, except when 
the potential respondent requested an appointment outside that timeframe. Callbacks after 
unsuccessful attempts were staggered over times of day and days of the week to maximize the 
chance of contacting informants and to minimize nonresponse. If no one was available to answer 
our call, we instructed interviewers to call back at least 4 times before a final disposition was made 
for that number.   

Mobile phone coverage and response rates vary across socio-demographic groups, introducing 
survey errors that can potentially lead to biased estimations. To mitigate these sources of error, 
LAPOP Lab used a “responsive design” strategy.12 In this strategy, our team continuously monitors 
both collected data and para-data with the goal of reducing bias in survey estimates without 
significantly increasing the costs of the survey. More specifically, we pre-identify elements that 
can affect costs and errors of survey estimates, monitor those elements during the initial data 
collection stages, and adjust those elements while data collection is in progress. With the purpose 
of balancing our samples to mirror the distributions of high-quality benchmarks, we screen out 
individuals when necessary from overrepresented population group(s) during the final stages of 
data collection. Our goal in this approach is to keep the weighting effect below 1.5. 

 
Weighting of the Haiti datasets 

The dataset contains a variable called “wt” which is the “country weight” variable. Since in the case 
of 2021 Americas Barometer Survey in Haiti is weighted, the variable “wt” must be used in the 
estimations. Table 1 shows the unweighted sample size in each of the five regions (strata) and by 
demographic characteristics.   

 
Table 1: Weighted and Unweighted Distributions  

2021 AmericasBarometer Survey in Haiti 
 

 Unweighted Distribution Weighted Distribution13 
 Strata    
 Metropolitan area  871 650 
 Northern  466 491 
 Central  396 584 
 Rest of West  382 385 
 Southern  604 495 
 Age groups    

 
11 A screening question was included in the questionnaire to identify business-only mobile phones. 
12 For more information about “responsive design” strategy, see Groves and Heeringa (2006) here: 
https://deepblue.lib.umich.edu/bitstream/handle/2027.42/71787/j.1467-985X.2006.00423.x.pdf;sequence=1 
13 Weighted distribution estimated using the fre command in STATA16 
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 18-25  923 743 
 26-35  1080 808 
 36-45  581 583 
 46-55  295 549 
 56-65  135 257 
 66+   74 148 
 Gender    
 Male  1907 1563 
 Female and Non-binary  1181 1525 
 Education    
 No education  117 194 
 Primary  398 459 
 Secondary  1362 1894 
 University  1061 363 

 
When using this dataset for cross-country comparisons, LAPOP reweights each country data set 
in the merged files so that each country has an N of 1,500. The weight variable for cross-country 
comparisons is called “weight1500.” In SPSS, this is done via the “weight” command. Weights are 
already activated in SPSS datasets. In Stata, the svyset command to weight the data and declare 
the sampling information to correctly compute standard errors that take into account the design 
effects is as follows: for single country, single year studies, the command is svyset u
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